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The course information as follows may be subject to change, either during the session because of unforeseen
circumstances, or following review of the course at the end of the session. Queries about the course should be

directed to the course instructor.
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L WEAH Course Title Product Branding and Entrepreneurship
) RRB R ARGt 58 RGBT
’ Originating Department School of System Design and Intelligent Manufacturing (SDIM)
WRERS
3. = SDM319
Course Code
4. BFE%ES Credit Value 3
5. WA Lk ik BiF Major Elective Course
Course Type
BREH .
6. #Z= Spring
Semester
L . _
7. YL English
Teaching Language
REIT. FIRER. BFyy |Fred HAN. flEu
X (BB, EHEE | RGBSR ARG b (G 5 b)
IR BRBUT )
8. R Fred HAN, Associate Professor
g:;;:g:or(s), Affiliationé School of System Design and Intelligent Manufacturing (SDIM)
(For team teaching, please list
all instructors) Email: fred@sustech.edu.cn
ST R/BHE. RER. BRR
9. W f A4 To be announced
Tutor/TA(s), Contact
ERABPRB (T E)
10. Maximum Enrolment 2 4ii To be announced
(Optional)
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BRI Uiz>a BRI || LR/ HE(FRAER) JSE= i)
Delivery Method Lectures || Tutorials Lab/Practical ||Other (Please specify) ||Total
e 32 32 64
Credit Hours

SR, JESITR e
Pre-requisites or Other PR R IA R T (SDM114)
Academic Requirements

JEeRE. K%
Courses for which this course | 76 NIL
is a pre-requisite

HEERBEARENER |50
Cross-listing Dept.
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#HF¥HH* Course Objectives
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This course introduces students the concept of creating their own product and its brand. Throughout understanding of
product-branding and product identity within new product development practices, students shall gain the fundamentals of
entrepreneurship. Students are required the competency of a high level of synthesis into a real-life setting, and its
outcome should mediate the design objectives and product positioning, which demonstrates an understanding of the
elements of design strategy, product identity and product-branding.

Students shall explore and examine the product semantics, and discuss taught theories and tools involving business
canvas, value proposition mapping through a design project. Upon completion, students will be able to carry out attribute
analysis, design reference building and corporate visual identity for the development of new branding process.

x2S B R Learning Outcomes

FRARER, FARKIRGLUTRE

o M FN 2B RITVPAL AL 07 AOMSCAa S, JFRESE SR N T8 S KT A R e it
o T R SORUE (LR

o BT R R RE VR ) BT T B TR B RE (VI)

o AT AT SRR LI ST H AR, SRS ERRAR T &

c QIESMEES, GF; VISP, PSR

o QUEAEDLACARATA BT S A SR RS, Il BT AR Z X g AT 4

Upon completing the subject, students will gain the competency of:

e Evaluate lifestyle and cultural trends from a variety of reference sources and apply the findings to a developing
and conceptual theme of new product




& AIHBLY

SOUTHERN UNIVERSITY OF SCIENCE AND TECHNOLOGY

\Crreyg

e Analyze attributes of product semantics and identity

e Fundamentals of graphic design skill for new brand visual identity (V1)

e Review and analyze current technological developments and their relevance to the project and choose an

appropriate technology platform

e Create brand image including; VI graphic design, product brand character

e Create and commercialize their design product and brand concepts and promote through designed online web
17, REAZREKHFEER (WRREFUISONE, MWRENFNMATCHZE WEARSABESRE S, #2HRAEN
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Course Contents (in Parts/Chapters/Sections/Weeks. Please notify name of instructor for course section(s), if
this is a team teaching or module course.)

Course Schedule
Lecture Practice
Week | Hour
Lecture Title Language Practice in Makerspace Hours
i AT 3 43 47 il e Chinese ATER . WmEIESR . W TE R 6
1-3 6 Fundamentals of branding /English E1Eie
and market analysis Case studies of corporate identity,
brand identity, visual identity, and
product identity
4 5 PEERTE S E AL e Chinese T AT ARAL S AT 2
Product Semantics, /English Analysis of product aesthetics and
identity, and analysis semantics and visualization
W H A3 e Chinese &b, &R —EET AL X 6
/English AR HAR
Ay 77 RN ST A A Online and offline research —
5.7 6 Lifestyle, Cultural and relevant
Design project Kick-off technologies
Research of lifestyle and
cultural trends
R e Chinese R A 4
8 2 Research presentation /English Research Presentation
TR B A A B T Bt ST e Chinese P A A 5 7 i A T TR R A 2
9 > -SRI & /English {1 Sz Bk
Business canvas and Practice of Business Model
value proposition mapping Canvases and Mapping of Product
- concept development Value Proposition
By it bR L R 1) BT A Y e Chinese AR IR A B, B A R AR 6
T RE /English H. WA R
10-11 4 IR R4 Design of Corporate Visual |dentity,
Graphic and web design including company logo, web page
skills as a branding tool layout
- concept development
13 4 e R e Chinese MR RS 2
Concept Presentation /English Concept Presentation
WEZIEAR e Chinese LR S S 4
15 2 Concept Iteration /English Final Presentation preparation
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16 SR e Chinese 2Ry
4 /English
Final Presentation Final Presentation

ot RHEESER K Textbook and Supplementary Readings

Supplementary readings:

Roger Ball. Design Direct- How to start your own micro brand

Alina Wheeler. Designing Brand Identity: An Essential Guide for the whole Branding Team

Catharine Slade-Brooking. Creating a Brand Identity: A Guide for Designers: (Graphic Design Books, Logo Design,

Marketing)
PRFETE ASSESSMENT
PRAETE R PRAL TR HERBRSTE 7t LA 4
Type of Time % of final Penalty Notes
Assessment score
Hi# Attendance | || || ||
RaR b 10 NIL A
Class End of the 16™ week Individual Performance (Peer
Performance Assessment: 10%)
/NSy
Quiz
WD H Projects [IRFEHR VA |20 NIL TR
Project End of Research Presentation
Presentation |the 8"
week
it |20 NIL e 7
End of Concept Presentation
the 13t
week
#+75H |50 NIL LR
End of Final Presentation
the 16™
week
A K4
Assignments
bR
Mid-Term Test
BARER
Final Exam
BRI E
Final
Presentation
R (UiRERE
M5 PA PP
=)
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Others (The
above may be
modified as
necessary)

20. {2435 GRADING SYSTEM

MA. +=%&%E &M Letter Grading
OB. =gl GEE/ABEIE) Pass/Fail Grading

HREH#E REVIEW AND APPROVAL
2l. FRERECLEUTITHENZRESHUEN

This Course has been approved by the following person or committee of authority




