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15. #HZFH#R Course Objectives

The goal of this course is to familiarize students with the principles and techniques of packaging and advertising design,
and to help students develop key skills. so that students can engage in serialized packaging and graphic advertising
design, as well as evaluating work in related fields. Through the comprehensive study of product packaging and
advertising design knowledge, students will be able to master the comprehensive application of materials, modeling,
protection, material technology and technology. Students will be able to skilled use design language and design
principles of visual communication. Students will learn the technology and craftsmanship of packaging and advertising,
the principle of selection and application of materials, design, modeling, and lay-out design. In particular, we expect
every student:

1. to research and learn methods of this subject, as well as the preliminary methods applied in the process of
visual communication design.

2. to obtain basic knowledge and cutting-edge knowledge of art and humanities-these knowledge related to the
history of design development.

3. to improve their humanities, artistic literacy, modeling expression, aesthetic appreciation.

4. to obtain the basic theories, basic knowledge and basic skills of packaging and advertising design, and design
skills, such as font design, layout design, and graphic design.

5. to apply the contemporary methods of visual communication design, such as advertising design, brand image
design, packaging design, web design, multi-media design, etc.
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R Learning Outcomes

By studying this course, students will be able to:
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Study the history and principles of packaging and advertising design.

Use multi-media and technologies to design and develop packaging and advertising projects .

Utilize visual graphics, images, content, and oral presentation to express the design concept.

Further understand and in-depth packaging and advertising design, explore and carry out the design of
packaging and print advertising, and expand the design language and methods.

Enhance awareness to international packaging and advertising trends, thoughts, and design methods.
Obtain creative thinking, content writing, sketching, and prototyping skills.

Understand the general processes of packaging engineering.

Improve problem- solving and teamwork skills through the practice of the projects.
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Course Contents (in Parts/Chapters/Sections/Weeks. Please notify name of instructor for course section(s), if
this is a team teaching or module course.)
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Final Presentation
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o FHHXE
English & Chinese

Student’s final presentation
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Supplementary readings:
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This Course has been approved by the following person or committee of authority




