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Although we have used the word “communication” a lot in daily life, we still don’t quite fully understand “communication”
as a conception as well as a practice. Nevertheless, we know one thing for sure, it is unimaginable to picture without
communication how human being would survive and what our civilizations would become. The communication process
happens in every second everywhere on the planet, and it takes place across various visible/invisible boundaries. We
never stop our pursuit in improving communication to meet our need and desire for a change and a better world. Media
is a great invention in connecting and reshaping us as well as our communication process. Our reliance on media, both
the traditional and digital forms, has never been stronger than today. Focusing on media and communication, this course
consists of both theoretical introduction and discussions on specific cases of communication phenomena in the mediated
space. The theoretical introduction will touch on the emergence and establishment of communication as a field of
academic inquiry. It will comb the origin and development of a range of theories and schools in communication studies. It
encourages students to question the relevance of these theories to our contemporary digital society. The following part
will lead students to engage with the discussion on how media technology speeds up the process of and expands the
scale of communication, and the subsequent consequences. One focus will be concrete cases of the visual-aural
communication in the digital age, investigating the interactions between these activities and the era we live in.
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1. It spreads the basic and necessary knowledge about communication, deepening students’ understanding of the media
ecology we live in. It attempts to cultivate students’ interests in both media practice and thinking for further studies.

2. It pushes students to think what kind of communication order and landscape we need and how we can achieve that
vision in both private and public, in both local and global.

3. It aims to encourage students to pick up text, image and audio-visual tools that suit each and every one of them to
reach out, exchanging experiences, thoughts, and ideas on matters either in social life, or professional life.

4. It prepares students to grow into a competent communicator, building quality connections with the self, the family, the
society and the bigger world.
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Lecture 1: Introduction: what is communication

€ Course introduction

€ Students’ self-introduction

€ A general look at the wide use of “communication” and the range of meanings associated with different uses
L 2

A historical review of the inventions of various mediums that have reshaped the forms and the processes of
communication

Lecture 2: What is communication studies?

€ Tracing the emergence of communication studies
€ Introducing different schools of communication theories
4 Discussing the relevance of these theories in contemporary time

Lecture 3: Modes of communication

€ Personal communication
€ Interpersonal communication
€ Organizational communication
€ Mass communication

4 Digital communication

Lecture 4: Mass communication

€ Agenda setting theory

¢ Gatekeeping theory

¢ Lasswell's model

€ Limited effects theory

€ The spiral of silence theory
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Lecture 5: Interpersonal communication

Social identity theory

Westley and MacLean’s model of communication
Haptic communication

Contagion theory

L 2R 2R R 2

Lecture 6: The introduction of critical communication

€ Mapping critical communication in both local and international context
€ Case studies

Lecture 7: The materiality of communication

€ Introducing the rise of studies on the materiality of communication
€ What is the materiality of communication?

Lecture 8: Journalism: A profession in media and communication

Tracing the emergence of journalistic practices

Reviewing the definition of the role of journalism in public life
Offering an insight on journalism as a form of labor of communication
Looking at the transformation of journalism in the digital age

L 2R R R

Lecture 9: Communication in times of crisis: Covid-19

Looking at health communication at a time of crisis and beyond

Discussing the performance of media within different backgrounds in covering issues in relation to Covid-19
Evaluating the local and global media atmosphere surrounding the development of Covid-19 crisis
Exchanging thoughts on the role of communications in coping with the fight against Covid-19

L 2K 2R 2R 2

Lecture 10: Communication beyond boundaries: international communication

€ Understanding international/Intercultural communication
@ Problems and conflicts in international communication
€ What is a good international communication order?

Lecture 11: Visual communication in the digital age: the rise of video culture

€ Reviewing the history of video culture
€ Checking on the video industry with focus on a number of video sites
€ Discussing on the production, circulation and consumption of videos

Lecture 12: Visual communication in the digital age: short video
€ Introducing the emergence and rise of short video culture
€ If possible inviting a video maker to talk about the production and consumption of short videos in China and
beyond
Lecture 13: Visual communication in the digital age: live streaming

€ Reviewing the types of live streaming across the world
4 Discussing live streaming as an industry, a cultural phenomenon

Lecture 14: Audio communication in the digital age: podcast

4 Introducing podcast as a conception, a practice, an industry as well as a new form of verbal communication
€ If possible inviting a podcaster to talk about the production and listening of podcast in China and beyond

Lecture 15: Student presentation
Based on the teams formed on their own, students are expected to make a group presentation regarding their

observation and investigation on one specific aspect in the field of media and communication.
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Lecture 16: Student presentation

Following the lecture, it is the continuation of student presentation.
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Carey James (ed.) 1988. Media, myth and narrative: Television and press. Beverly Hills, CA: Sage.

Carey James.1989. Communication as culture: Essays on media and society. New York: Unwin and Hyman.
Christians Clifford & Nordenstreng Kaarle. 2014. Communication theories in a multicultural world. Peter Lang.
Packer Jeremy and Wiley Stephen (eds.). 2012. Communication matters: Materialist approaches to media, mobility,
and networks. London: Routledge.
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Type of Time % of final Penalty Notes
Assessment score
H &) Attendance 5% Full attendance is expected. Record

is only used to make sure students
could join the course at their most to
avoid failure.
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BRI 15% Class performance is assessed
Class based on their engagement with
Performance class content via listening and
discussion.
NS 15% Quiz is adopted to test students’
Quiz efforts in reading and the following

understanding.
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Assignments

B, 30% Mid-term test features two parts. The

Mid-Term Test first is the group presentation on a
specific topic. Each one of the group
should contribute to entire process of
making the presentation completed
and successful.
The second is a piece of short essay
on their engagement with either
communication theories or practices.
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Final Exam

HARIR S 35% The final presentation is a research

Final report. Students should focus on a

Presentation specific and workable question that

they choose to study in details.
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