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The course information as follows may be subject to change, either during the session because of unforeseen
circumstances, or following review of the course at the end of the session. Queries about the course should be
directed to the course instructor.
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This course invites students to participate in real business practices or imaginary practices based on real experience.
Students will form teams to undertake experience design projects from clients. Based on clients' specifications, students
will conduct research and analysis of competitive products and user experience, deeply understand the real needs of the
market and users, and propose innovative and effective solutions through design iterations. Responding to and
understanding clients' needs is an essential ability of designers, but at the same time, designers should not be
constrained by clients' specifications. Therefore, students will use most of their time in this course for user research,

analysis, and iteration.

Skills: interpreting the brief, client communication, user research and analysis, design iteration, team work, reflective

working
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By the end of this course, students will be able to:
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- Interpret client specification appropriately;

- Apply iterative process (research, analysis, prototype, test, etc.) in experience design;

- Select and use appropriate research and analysis methods according to specific context;

- Generate creative and appropriate solutions according to client specification.
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Course Contents (in Parts/Chapters/Sections/Weeks. Please notify name of instructor for course section(s), if

this is a team teaching or module course.)

Week

Content

1

Lecture (4 hours)
Introduction to the course, outline of assignments and projects, software preparation.
Introduction of User Experience Design. Presenting Client’s Brief and discussions.

Practice (4 hours)
Team Discussion on “How to understand Client’s Brief” and Project planning
Debate and Discussion Session on UX related topics

Lecture (4 hours)
General Principles, Layers and Structure of Experience.
Process of Experience Design (Case Studies).

Practice (4 hours)
Understanding and Visualizing Current Experience.
Communication with Clients and refining project plan.

Lecture (4 hours)

Why and when to do User Research.
Methods of User Research. (case studies)
Analysis of Research Result.

Practice (4 hours)
User Research Planning (specific methods, targets, and details)
Conduct User Research

Lecture (4 hours)
UX Modeling (Experience Map, Flow Model, Sequence Model, etc.)
Understanding Client’'s Needs and Users’ Needs.

Practice (4 hours)

Working on various UX Models.

Identify pain points, unmet needs, challenges.
Possible Field Trip of UX related companies.

Lecture (4 hours)
Interim Review: UX Models Presentation
Understanding Prototyping in Experience Design

Practice (4 hours)
Ideation for Solutions & Prototyping.

Lecture (4 hours)
Usability Test and Evaluation.
Analysis of Test Results

Practice (4 hours)
Ideation for Solutions, Prototyping & Iteration
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4 Lecture (4 hours)
Tutorials and preparation of final presentation

Practice (4 hours)
Ideation for Solutions, Prototyping & Iteration

Lecture (4 hours)
Tutorials and preparation of final presentation

Practice (4 hours)
Final Presentation and Evaluation of Project (Research, Analysis, Solution, Presentation)

b R 2S£ %k Textbook and Supplementary Readings

Don Norman (2013). The Design of Everyday Things (Revised, Expanded). Basic Books; Revised edition
(November 5, 2013)

Don Norman (2005). Emotional Design: Why We Love (or Hate) Everyday Things. Basic Books; 1st edition
(May 11, 2005)

Alan Cooper, Robert Reimann, David Cronin, Christopher Noessel (2014). About Face: The Essentials Of
Interaction Design, 4Th Edition. Indianapolis, IN : John Wiley and Sons.
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This Course has been approved by the following person or committee of authority

Professor Tom Kvan
Dean, School of Design




